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BRAND BRIEF

Where do we come from?

We come from a background of technology savvy and curiosity about
adding another dimension to their existing 2D printing company. The
three partners were open to sharing knowledge of 3D printing and
“tinkered” to success. The three partners of Ultimaker were participants

working on the open-source RepRap project. They took their knowledge

of open-source 3D printing software and created the protobox Ultimaker.

With the success of the protobox, the company released the Ultimaker
Original with an open-source license. In September of 2013 came the

Ultimaker 2 with their open-source, community based software Cura.

What are we good at?
We are good at providing high quality yet affordable products and user

friendly software in a portable and easy to use format.

How are we different?

We are different through our versatility and range of users and their skill
level. We are also very community driven and offer a free open-source
software that provides the users all they need to know about creating a

file to print something using their 3D printer.



Whom do we serve?
We serve a range of users who are not technology savvy to professional

experts. If you can think it, you can make It.

Why do we do all this?

3D printing provides incredible opportunities for many industries to utilize
Its possibilities. It's not just convenient, but it is improving the medical and
educational fields by creating anything from a functioning human organ
to a classroom ruler. By having the access and ability to create any tool

model or product that they might need in an easy and fast manner.

What do we believe In?
“Ultimaker believes in empowering anyone to turn their imagination into
reality right in front of their eyes.” At Ulimaker, we believe that print is
extending beyond output on media to the creation of an actual object, and
that presents incredible opportunity. We believe in intellectual curiosity and

an open source community that improves itself by users collaborating and

sharing ideas.

How do we act?
We act as a community of collaborators all looking to improve themselves

and the industry of 3D printing as a whole.
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Company Vision and Mission

Ultimaker believes in empowering
anyone to turn their imagination into
reality right in front of their eyes.
Through community collaboration
and free and easy to use software,
anyone has the ability to learn how

Product, Service, Company Attributes to use an Ultimaker printer.

Reliability, speed, ease of use, .

scale, technical support, .

affordability, and cummunity .
Target Market % .

The target market is anyone
(non-expert to expert) who has
interest in creating 3D objects
that they imagine. Hobbyists, eeeeeeeeeccscccscccccce
manufacturers, medical,
automotive, dentistry, education,
architects, designers, engineers

Value Proposition d

They hold themselves to high stan- ‘
dards regarding service and product
and only use the best materials.

Key Stakeholders

Users, manufacturers,
affiliates, medical

CREATIVE BRIEF

Products and Services

Their service provides a

community platform for the

users to inspire, ask questions,
suggest improvements, and share
their creations with other users.
Their products include Ultimaker
printer (the original) and Ultimaker 2
printer. They also provide the
filaments (material) needed to create
the products

Key Competitors
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Shapeways
Cubify

Competitive Advantage

Community driven, user friendly,
anyone can use their machines
and software, small and portable
machines
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DESIGN MATRIX

Business vs Education|Modular vs Turn Key

how much is offered

Focusing on comparing the three main
industries of education, business, and science

to one another, Ultimaker wanted to see where

their competitors stand in terms of giving Modular

consumers a complete package.

where we fall

It is important for Ultimaker’s brand to provide
their consumers with everything thing they need
In order to use the Ultimaker printers to the
best of their ability. Between the free software
and community interaction aspect on the web-
site, Ultimaker is weighed heavily towards the

turn key side of the spectrum.

Business
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Education

Turn Key
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Education

Get there

t home

Science vs Education|Modular vs Turn Key

how much iIs offered

Focusing on comparing the three main

industries of education, business, and science

to one another, Ultimaker wanted to see where

their competitors stand in terms of giving Modular

consumers a complete package.

where we fall

It is important for Ultimaker’s brand to provide
their consumers with everything thing they need
In order to use the Ultimaker printers to the
best of their ability. Between the free software
and community interaction aspect on the web-
site, Ultimaker is weighed heavily towards the

turn key side of the spectrum.

Science
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Science vs Business|Modular vs Turn Key

how much is offered

Focusing on comparing the three main
industries of education, business, and science
to one another, Ultimaker wanted to see where
their competitors stand in terms of giving

Modular
consumers a complete package.

where we fall

It is important for Ultimaker’'s brand to provide
their consumers with everything thing they need
in order to use the Ultimaker printers to the
best of their ability. Between the free software
and community interaction aspect on the web-
site, Ultimaker is weighed heavily towards the

turn key side of the spectrum.

Business

Science

Turn Key
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Education

what to offer

The variety of materials a company offers

One Material —— Variety of Material

speaks to the capabilities of the printer and

limits the consumer market to certain users

Science

Science vs Education|1 Material vs Variety of Material

where we fall

In order for Ultimaker to reach the target market
of education, business, and science, there has to
be some variety of materials offered. Not to the
extent that some companies have because

Ultimaker wants to remain user friendly.

Business vs Education|l Material vs Variety of Material

what to offer where we fall

The variety of materials a company offers In order for Ultimaker to reach the target market

speaks to the capabilities of the printer and of education, business, and science, there has to one Meteriat
limits the consumer market to certain users be some variety of materials offered. Not to the

extent that some companies have because

Ultimaker wants to remain user friendly.
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Business

Business vs Sciencell Material vs Variety of Material

what to offer where we fall

The variety of materials a company offers In order for Ultimaker to reach the target market
et speaks to the capabilities of the printer and of education, business, and science, there has to

limits the consumer market to certain users be some variety of materials offered. Not to the

extent that some companies have because

Ultimaker wants to remain user friendly.

Sciencespital

Hobbyist

Hobbyist vs ProfessionallSmall vs Large

big vs small where we fall

The size of the printer itself says a lot about By remaining on the smaller end of the spectrum,

Large

what target markets will use it and what a user  Ultimaker keeps itself portable and accessible to a

will be able to make with it. wide range of target markets.

Professionals/Businesses



Personal

Muted Color

Bright Color

Bright Color vs Muted Color|Personal vs Corporate

personality where we fall
Getting a sense of what companies bring Bringing personality into the face and brand of
porperste personality and character into their identity Ultimaker gives the company the character and

opposed to the companies who remain flat and  energy that we want to be carried out through the

corporate gives a sense of where Ultimaker users of our printers.

should live and how to represent the company

16

Flat Logo vs Dimensional LogolPersonal vs Corporate

personality

Getting a sense of what companies bring
personality and character into their identity
opposed to the companies who remain flat and
corporate gives a sense of where Ultimaker

should live and how to represent the company

Flat Logo

where we fall

Bringing personality into the face and brand of

Corporate

Personal

Ultimaker gives the company the character and

energy that we want to be carried out through the

users of our printers.

Dimensional Logo



Flat Logo

mmmmm

how to look

Comparing he elements of competitors’ logos

Muted Color

Bright Color

Dimensional Logo

and color palettes give a sense of the variety of

different logos.

Bright Color vs Muted ColorlFlat Logo vs Dimensional Logo

where we fall
Having a bright and dimensional logo will make
Ultimaker stand out among the other competing

brands.

Responsive vs Unresponsive|Personal vs Corporate

personality

Getting a sense of what companies bring per-
sonality and character into their identity op-
posed to the companies who remain flat and
corporate gives a sense of where Ultimaker

should live and how to represent the company

where we fall

Bringing personality into the face and brand of
Ultimaker gives the company the character and
energy that we want to be carried out through the

users of our printers.

Corporate

Personal
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Login W

Ultimaker Home t . v

Discover.

Play intro video

The GameChanger
Game Case exists
thanks to 3D Printing

In the Guest Blog section of the Ultimaker blog. we
give community members an opportunity to tell their
Ultimaker story. In today’s blog post we have Ernst
and Brad from Flipoe telling The GameChanger's
story. Thanks to 3D printing they've managed to
prototype the final design of the game case.

Original

% & Ultimaker

Fully assembled: Imagine it, make it,

easy. The Ultimaker 2 is open source and
designed for the best user experience in

3D printing.

{{ ULTIMAKER

OUR PRINTERS OUF

Re-branded

2
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FINAL LOGO

ULTIMAKER

ULTIMAKER



Tools of creative minds

Tool for limitless minds

A Bridge from your imagination to reality
A limitless object for the creative mind

A limitless tool for the creative mind

Creating|for limitless thinkers

TAGLINE & COLOR EXPLORATION

27



PUT IT ALL TOGETHER
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ULTIMAKER

FOR LIMITLESS THINKERS

f€ ULTIMAKER

FOR LIMITLESS THINKERS
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RULE BREAKERS >«§<

ULTIMAKER
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Visit us at Ultimaker.com to see all
the possibilities of 3-D printing.

({ ULTIMAKER

For Limitless Thinkers

(I ULTIMAKER

For Limitless Thinkers

R uLTIMAKER

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen
The Netherlands

Get the Ultimaker 2 for only

€1,895.00

Ultimaker.com

R uLTIMAKER

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen

The Netherlands
/7
/ \
)

ULTIMAKER’

Get the Ultimaker 2 for only

€1,895.00

Ultimaker.com
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PRINT ADS

leaching Creativity

Using 3D Printing

‘ ‘ Having an Ultimaker 2 in the classroom
opens up endless possibilities to use 3-D
printed materials in my curriculum. My
students are more engaged while also
being exposed to a new area of science
and technology.

-Melissa Vining, Elementary School Teacher

ultimaker.com

34

ULTIMAKER

dding bimension
To Your Work Place

Ax
g s e

Being able to have the capabilities to

create a 3-D model of the building we
are drafting has been extremely
beneficial for our architects and to also
show our clients. An Ultimaker 3-D
printer is an essential tool in any
business.

-Steve Warren, CEO of New York Architecture
Design

ultimaker.com ULTIMAKER
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|
“ | am continually amazed with all the

capabilies of 3-D printing. It has opened
countless doors for new solutions and
research in the medical field. We now have
the ability to provide our patients with
more affordable and better options.

-Dr. Ryan S.Turner, PhD

ultimaker.com (& ULTIMAKER
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Sign up for our Newsletter Newsfeed

{{{{ ULTIMAKER

Q W Loeiv

OURPRINERS OUR SOFTWARE STORE COMMUNITY SUPPORT OUR COMPANY BLOG

Ultimaker 2: Our latest 3D Printer

Fully assembled: Imagine it, make it, easy. The
Ultimaker 2 is open source and designed for the
best user experience in 3D printing.

O Easy to use and reliable

O Designed for non-expert and expert
olarger build envelope

OHeated bed

O Low cost material

L Product Details

Cura 14.83

[ Email

‘ March 18,2014

Headquarters Contact Information

Ultimaker B.V.

Burgemeester R, vd Venlaan 11 Technical support: support@ultimaker.com
4191PL Geldermalsen Sales inquiries: sales@ultimaker.com

The Netherlands

Office: +31 (0)345 712017

Today we are releasing another update for our

printing software Cura. In this release we will
be addressing a few requested features as well
as some small bugs. READ MORE

moooo

You
¥
General inquiries: infolultimaker.com

Investor and distributorship inquiries: info@ultimaker.com

2014 Ultimaker BV. All prices are e

e Added Tax VAT, unless explicitly mentioned otherwise

DESKTOP SCREENS

Q W Losin

««ULTIMAKER OUR PRINTERS OUR SOFTWARE STORE COMMUNITY SUPPORT OUR COMPANY BLOG

A Tool
' For Science ‘

‘.
@

Ultimaker 2: Our latest 30 Printer

Fully assembled: Imagine it, make it, easy. The
Ultimaker 2 is open source and designed for the
best user experience in 3D printing.

OEasy to use and reliable

O Designed for non-expert and expert
o Larger build envelope

O Heated bed

o Low cost material

Sign up for our Newsletter Newsfeed

Cura14.83

‘ Vareh 18, 2014

‘ Email

Today we are releasing another update for our
printing software Cura. In this release we will
be addressing a few requested features as well
as some small bugs. RERD MORE

moono
Headquarters Contact Information
Ultimaker B.V. General inquiries: infol@ultimaker.com
Burgemeester R. vd Venlaan 11 Technical support: support@ultimaker.com
4191PL Geldermalsen Sales inquiries: sales@ultimaker.com
The Netherlands Investor and distributorship inquiries: info@ultimaker.com
Office: +31 (01345 712 017
© 2009 - 2014 Ultimaker BV. All prices are excluding Value Added Tax [VAT], unless explicitly mentioned otherwise.
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Sign up for our Newsletter Newsfeed

{{{{ ULTIMAKER

Q W Losin

OUR PRINTERS OUR SOFTWARE STORE COMMUNITY SUPPORT OUR COMPANY BLOG

Ultimaker 2: Our latest 30 Printer

Fully assembled: Imagine it, make it, easy. The
Ultimaker 2 is open source and designed for the
best user experience in 3D printing.

o Easy to use and reliable
@ Designed for non-expert and expert
aLarger build envelope

0 Heated bed

O Low cost material

Cura 14.83

[ Email

March 18,2014

Today we are releasing another update for our
printing software Cura. In this release we will
be addressing a few requested features as well
as some small bugs. READ MORE

moooo

Headquarters Contact Information

Ultimaker B.V.

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen Sales inquiries: sales@ultimaker.com

The Netherlands

Office: +31 (01345 712 017

(v] £[3'

General inquiries: info@ultimaker.com
Technical support: support@ultimaker.com

Investor and distributorship inquiries: info@ultimaker.com

© 2009 - 2014 Ultimaker BV. All prices are excluding Value Added Tox [VAT), unless explicitly mentioned otherwise.
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OUR PRINTERS OUR SOFTWARE STORE COMMUNITY SUPPORT OUR COMPANY BLOG

Ultimaker 2: Our latest 30 Printer

Fully assembled: Imagine it, make it, easy. The
Ultimaker 2 is open source and designed for the
best user experience in 3D printing.

O Easy to use and reliable

O Designed for non-expert and expert
O Larger build envelope

O Heated bed

O Low cost material

Sign up for our Newsletter Newsfeed
Cura 14.83
[ Email | March 18, 2014
Today we are releasing another update for our
printing software Cura. In this release we will
m be addressing a few requested features as well
as some small bugs. READ MORE
=oooo
Headquarters Contact Information un
g
3
Ultimaker B.V. General inquiries: infoultimaker.com

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen

The Netherlands

Office: +31 (0]345 712 017

© 2009 - 2014 Ultimaker BV. All prices are excluding Value Added Tax [VAT), unless explicitly mentioned otherwise.

Technical support: support@ultimaker.com
Sales inquiries: sales@ultimaker.com
Investor and distributorship inquiries: info@ultimaker.com
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OUR PRINTERS OUR SOFTWARE STORE COMMUNITY SUPPORT OUR COMPANY BLOG

Q W LociN

Ultimaker 2: Our latest 30 Printer

Fully assembled: Imagine it, make it, easy. The
Ultimaker 2 is open source and designed for the
best user experience in 3D printing.

O Easy to use and reliable

O Designed for non-expert and expert
O Larger build envelope

O Heated bed

O Low cost material

Sign up for our Newsletter Newsfeed
Cura 14.83
[ Email March 18, 2014
Today we are releasing another update for our
printing software Cura. In this release we will
m be addressing a few requested features as well
as some small bugs. READ MORE
=oooo
Headquarters Contact Information un
g
3
Ultimaker B.V. General inquiries: infoultimaker.com

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen

The Netherlands

Office: +31 (0]345 712 017

Technical support: support@ultimaker.com
Sales inquiries: sales@ultimaker.com
Investor and distributorship inquiries: info@ultimaker.com

- 2014 Ultimaker BV. All prices are excluding Value Added Tax VAT, unless explicitly mentioned otherwise.
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Store Store Ultimaker 2
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‘, . Summary

To operate the Ultimaker 2 you don't need
any specific technical knowledge. Every
part has been redesigned to create one of
the highest performing 3D printer available
on the market, but also a very reliable one

o s

PREV Page 1of 1 NEXT

The Ultimaker 2 can be seen as a development in
accordance with the requirements of the market based
on our knowledge and experience. It is also open
source. It has especially been designed for non-experts
and experts.

With it's 49 decibel it's a quiet machine and it fits in
almost every environment. The Ultimaker 2 has been
exposed to multiple stress tests which will get our
printer the CE approval, making it just as safe as your
microwave or television

Features

0 Desktop Space: 357 x 342 x 388 mm
0 Build Volume: 230 x 225 x 205 mm
o Speed: 30 - 300 mm/s

o Quality: up to 20 micron 0.02 mm)

Ultimaker B.V.

€1,895.00 1
General inquiries: info@ultimaker.com
Burgemeester R. vd Venlaan 11 Technical support: support@ultimaker.com
4191PL Geldermalsen Sales inquiries: sales@ultimaker.com
The Netherlands Investor and distributorship inquiries: info@ultimaker.com

Office: +31 101345 712 017
Accessories that go with this product
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& % Headquarters Contact Information
Ultimaker B.Y, General inquiries: info@ultimaker.com
Burgemeester R. vd Venlaan 11 Technical support: support@ultimaker.com
4£191PL Geldermalsen Sales inquiries: salesf@ultimaker.com
The Netherlands Investor and distributorship inquiries: infoRultimaker.com

Office: +31 (0)345 712017
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Headquarters Contact Information n
Ultimaker B.Y. General inquiries: infofultimaker.com a
Burgemeester R. vd Venlaan 11 Technical support: support@ultimaker.com

4191PL Geldermalsen Sales inquiries: sales@ultimaker.com

The Netherlands Investor and distributorship inquiries: infoultimaker.com

Office: +31 (0)345 712017
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Our Printers

Our Software

Ultimaker 2:
Our latest 30 Printer

Fully assembled: Imagine it, make it, easy.
The Ultimaker 2 is open source and designed
for the best user experience in 3D printing.

B Easy to use and reliable o Larger build envelope
B Designed for non-expert O Heated bed
and expert o Low cost material

Uiew Product Details

Newsfeed
Cura 14.03

March 18, 2014

e Today we are releasing another
update for our printing software
Cura. In this release we will be

e addressing a few requested
features as well as some small
bugs. READ MORE

mOOOO

Sign up for our Newsletter

Email

Sign Up

Headquarters

Ultimaker B.V.
Burgemeester R. vd Venlaan 11
4191PL Geldermalsen
The Netherlands
Office: +31(0)345 712017

Contact Information

General inquiries: info@ultimaker.com
Technical support: support@ultimaker.com
Sales inquiries: sales@ultimaker.com
Investor and distributorship inquiries: info@ultimaker.com

v| f]3'&lo)
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ACCESSORIES
SPARE PARTS
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el - UltiController Knurled Drive
" . " . Kit Bolt Kit - V3
Ultimaker Ultimaker 2 Ultimaker Ultimaker 2
Original Original €80,00 €16,00
€955,00 €1,895.00 €955,00 €1,895.00

LoBS, - "'b
A ?‘
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[ [s]alafaluls]
Sk ¥ V7,
_ Summary
ABS ABS ABS ABS Hot End Extruder Drive
Black White Black White Upgrade V2 Upgrade To operate the Ultimaker 2 you don’t
€31,50 €31,50 €31,50 €31,50 €56,00 €22.00 need any specific technical knowledge.

Every part has been redesigned to
create one of the highest performing 3D

printer available on the market, but also
Dﬁ?&;ﬁ a very reliable one.
| ’5-? ~ READ MORE
ABS PLA ABS PLA 4
Red Ble Red Blie Doodle3D Blue Tape
€31,50 €31,50 €31,50 €31,50 Wifi Box M Scotchp Features
€82,00 €12,00 0 Desktop Space: 357 x 342 x 388 mm

0 Build Volume: 230 x 225 x 205 mm
O Speed: 30 - 300 mm/s
o Quality: up to 20 micron (0.02 mm)

4
P
L
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PLA PLA PLA
Blue-Translucent Black Blue-Translucent Black € 1 895 3 0 O
€31,50 €31,50 €31,50 €31,50 '

Dual Extension
Pack - Experimental

€195,00

1

Hccessories that go with
this product

PREV Page 1of T NEXT
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PLA PLA PLA
Bronze Flexible-Black Bronze Flexible-Black
€31,50 €31,50 €31,50 €31,50

Headquarters

Ultimaker B.V.

®
e
®
£

PLA PLA PLA
Flexible-White Gold Flexible-White Gold Contact Information
€31,50 €31,50 €31,50 €31,50
General inquiries: infoRultimaker.com
upport: support@ullimaker.com PLA Green
Sales inquiries: sales@ultimaker.com
e age 1 of & RER e age 1 of & RES Investor and distributorship inguiries: infoultimaker.com €31,50
Headquarters Headquarters
o SRR Headquarters
»‘Q_” Ultimaker B.V.

Burgemeester R. vd Venlaan 11
4191PL Geldermalsen

The Netherlands

Contact Information Office: +31 (0365 712017

General in

Technical sy

Contact Information

inquiries: info@ultimaker.com

Investor and disf

i+ J You
S

utorship inquiries: info@ultimaker.com Investor and distribu
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General inquiries: info@ultimaker.com
Technical support: support@ultimaker.com
Sales inquiries: salesf@ultimaker.com
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TRADE SHOW

Ultimaker:
The Original
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